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SOUTHEAST ASIA'S LEADING GAME COMPANY




Who We Are




Megaxus at Glance

PT Megaxus Infotech (Megaxus) is a games publishing & development
company in Indonesia which was established in 2006. We have
successfully published 11 PC online games and 7 mobile games.

With more than 13 years of experience and more than 20 millions PC
users and 2.5 millions mobile users (as of Jan 2019), Megaxus offers
total solutions for our partners, including games publishing (PC &
Mobile) for SEA and Global market, games development, and payment
solutions.

Megaxus also provide all-around business process outsourcing serV|ces
(BPO) in Indonesia market.

Vision Mission R :
“To be the LARGEST and “To Provide the BEST Services *
D Digital Content and INNOVATIVE Contents:Tvr- .
utheast Asia” Our Stakeholders":‘" L,



Megaxus’ User Base

By consistently adding more products and contents to our line up, our user base consistently grows over time.

Total Registered Users (PC) Total Registered Users (Mobile) = 2

20 MILLION+_ | 2.5 MILLION+
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Megaxus’ User Base

By consistently adding more products and contents to our line up, our user base consistently grows over time.

Total Facebook Fans Total Twitter Followers y Total Instagranﬁ' F0|'I0'\.Nér..',.'...' : o
2.8 MILLION+ | 70 THOUSAND+ | 355 THOUSAND+|
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Community Engagement

We continuously grow our communities and build their loyalty




Target Market

Male / Female
Primary : 17 to 25 years old
Secondary : 10 to 16, 26 to 35 years old

Pre-paid card & carrier billing are the
- favorite payment methods




Megaxus Core Values

Our knowledge & experience in local market

We understand that innovation is the key
to become the market leader
]

is essential assessing potential games

FEASIBILITY
STUDY

We do integrated marketing campaigns A
efficiently and effectively R

GAME

13 years of experience in
games publishing in Indonesia
|

Miﬂnx“s PUBLISHING

|
We provide 24 hours customer service

to ensure our customers satisfaction PAYMENT

PARTNERS LOCAL
EXPERTISE

1
We grow our gamers communities
and has earned their loyalty

[
We continue to expand our payment
channels by cooperating with various
financial institutions and payment gateways

We are 100% Indonesian local company and we
understand Indonesia’s culture and values
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Games localization SRR AT SR T P e N TR g . SR

ﬂJ We translate the game language to Indone5|an language, adJust game content to
local culture and local taste.

Games Monetization
We monetize our games effectively based on local market behavior.

Data Analytic
Our strategies are based on comprehensive analysis of data.

Local contents -
We add varlous |oca| contents into our games to suit local market taste. el =

: Local team '
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Business Units

m=Gaxus

GAMES
PUBLISHING

Gaxus
GAMES
DEVELOPMENT

@ m=Gaxus

PAYMENT
SYSTEM

22.5
Million
Members

MOBILE PLATFORM
APPS & GAMES

ONLINE PC
CAFE DIRECTORY

=

SERVICES / BPO




Games Publishing
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Games Publishing

AyoDance-Mobile won the Google Play Best of 2018 Award in the "’_Mostv(CaéuaI'ﬁ.' éate"’gﬂdri/.@ :

N . "
ORI TR L I LR A7 PO O TR T
', . 0
' ° 0 . \/
CHRCRCI SR IR T A 0.. . "
l. l.l
R R ) 0
...‘..

i
e S e




Games Publishing Pariners
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Games Development




Games Co-Development
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In-house Games Development




Megaxus Payment




Megaxus Payment

Convenient, secure & easy transactions with wide range of payment options

VOUCHER/ ATM TRANSFER/
PRE-PAID CARD VIRTUAL ACCOUNT

Mm=Gaxus
PAYMENT

E-WALLET
PAYMENTS

CARRIER
BILLING



Megaxus Payment

Payment
Internet Banking BCAKiikpay - CIMB Clits Solutions

@mnoomos

Tf:ug_ﬁpl'
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E-Money  [[RSAEES

@ cipika.co.id

Credit Ca rd VISA MasterCard

Carrier Billing il REEESY EREEE
UMB *000*+80#

Convenience Attamart
Mobile Payment  RERESS . Stores | e




Megaxus Payment

Megaxus pre-paid card is a popular payment method for Indonesian gamers to make in-game purchases.

* Nationwide distribution coverage, covers major cities
in Indonesia with more than 500 resellers

* Easy to find point of sales at PC cafes, online game centers

* Available in a wide range denominations, from +/ uss1
up to USS 35 \
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Mobile Platform

Duniappis a mobile platform that provide free mobile games.

AyoDance Mobile

Android @& 0s

Latest Game @ Explore Game

1 Seluruh Indonesia

&® (o

Description

Persiapkan dirimu untuk AyoDance Mobile!

Ngedance sesuka hatimu, temukan cinta sejatimu
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Copyright © 2019 Megaxus Infotech

Warnetku.com

Warnetku.com is the first and the most comprehensive online PC café / game center directory in Indonesia

® m=Gaxus [pEE— 0 ot e

Warnetku, o o

Warnetiwy
facebook.

Fan Pages




Business Process Outsourcin
Services | r




Business Process Outsnurcmg Serwces
We offer total solutions for overseas companies in doing various business activities in IndOneéia;_
‘: Marketing/User Acquisitions E Localization
g Community Management Z Creative Design (2D / 3D)
\ N Customer."S'ef\‘/.ic"é;: |g§ Quality Assurance (.QA‘)'-_'[ =
: ;;_.'Offllne EVents / e- Sport Tournaments ] . ‘
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Business Process Outsourcing Services

Our Clients

2= DURANGD

WILD LANDS
POINT BLANK

STRIKE







Integrated Marketing Strategy

ABOVE

THE LINE MEGAXUS
CAMPAIGNS OLIMPIADE

m=Gaxus

BELOW

THE LINE
CAMPAIGNS PARTNERSHIPS
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& Alliances
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Integrated Marketing Strategy

Megaxus’ nationwide distribution channels combined with eur‘partners’ ‘nationwide. distribution
channels, resulted in a powerful distribution network.

Megaxus
Olimpiade

\§" TELKOMSEL @’ E | came s rechotey tOkOped IQ ‘ I n te'] ALIENWARE®
o ncionens (S ULTRALTE
& Alliances
d EEl digital :liance "é :

AN p—
nfinitefReRtomance] BenQ ig\fy Ttesacms ’TL} Thermaltake
BTL indosat

C .
SmpaEne g i-rO;KS Paokezoneqn global“’ * indosat x@ ]'lg_!t{P}I

88.4JAKARTA

ATL
Campaigns - \J e
,.m,, X M . (&L Buaw o
KRATINGDAENG internet@your.fingertips DOES YOU 60!

TTL
Campaigns Em}'”v 4

8 5t g
\ZENIP po it g
b NS




Integrated Marketing Strategy

" We run BTL activities such as game competitions, exhibitions and -activations at major cities
egaxus . .
Olimpiade across Indonesia to build awareness and to engage our customers.
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Integrated Marketing Strategy

Print Ads

Megaxus
Olimpiade
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Digital Ads
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Menangian Smartphone Terbaru
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COUNTER - STRIKE ONLINE
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Megaxus
Olimpiade '—-r- Emmmmm -
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Integrated Marketing sfra*egv |

Megaxus
Olimpiade

Partnerships
& Alliances

BTL
Campaigns

TTL
Campaigns

#JadilahAkuDiAyoDance

TV.Commercials:, .




Integrated Marketing Strategy

Social-Media Activitiés

Megaxus
Olimpiade
Keep Caltm
and

SIS s e e e S Fighting for JAN 20154
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Megaxus
Olimpiade

Partnerships
& Alliances
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Campaigns
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Supporting Local Game Industry

Megaxus cooperated with Bina Nusantara University (Binus)
to hold “Mobile Application Competition” for Binus students.

Megaxus also held a talkshow with Bina Nusantara University
to educate young mobile developers about “How to
Monetize Mobile App”.




Supporting Local Game Industry




Supporting Local Game Industry




International Gaming Events

We participate in international.game Show$ and
introducing Indonesia game industry to International .market.
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G-STAR Qamscom Game

THE DEAL MAKING EVENT

TOKYDO

caAME GOC A E@

SHOW







